CARE ENGLAND

Representing independent care providers

Care England Campaign Data

Introduction

Care England is the largest and most diverse representative body of independent providers of adult
social care in England, with a membership ranging from individual homes to regional and national
groups. Our members provide services for people with long-term conditions, including older people,
individuals with learning disabilities and those with mental ill-health. Care England’s membership
represents circa 25% of the care market within England, which includes the 5 largest care providers
in England.

Supporter Member Packages
Silver £2,500

e 6 pages of advertising or advertorial in the Care Agenda

e 2 xe-shots to the Care England membership

e Company profile in the Supporter Members section on the Care England website
e Opportunity to use the Care England logo on your promotional material

e Opportunity to share content 6 times on Care England’s social media

e 4 articles/blogs published on the Care England website

e (Care England to help promote a webinar

e Inclusion on the mailing list for the monthly Parliamentary Wrap-Up

Gold £5,000

e 11 pages of advertising or advertorial in the Care Agenda for year round presence

e 4 xe-shots to the Care England membership

e Company profile in the Supporter Members section on the Care England website

e Opportunity to use the Care England logo on your promotional material

e  Opportunity to share content on Care England’s social media

e  Opportunity to include articles/blogs published on the Care England website

e Participation by Professor Martin Green in supporter membership activity

e (Care England to help promote and participate in webinars

e Inclusion on the mailing list for the Daily Press Round-Up and the monthly Parliamentary
Wrap-Up

Gold plus — Bespoke Priced

Gold plus relates to additional national, regional, or targeted postcode/authority campaigns. Care
England possesses email addresses for around 90% of care homes in England, Wales, Scotland, and
Northern Ireland consisting of decision makers at a Manager, CEO, and Director level. Gold plus
goes beyond Care England’s existing membership and can support targeted work to communicate
with, and market to, these services at a regional, national or postcode-type level.
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Care England also produces digital and physical media which will go to all care homes in England
(14,000) and over 30,000 digital contacts.

Gold plus campaigns are planned and targeted and contacts are not abused. Campaigns are aimed
at solving problems and issues for care providers and are not heavy sell mechanisms, but ways to
promote solutions, cost saving and revenue opportunities to support provider sustainability
nationally.

All campaigns are priced on a project-by-project basis. Space in physical and digital media is
additionally priced on a bespoke basis subject to content.

Care England Engagement

Website
Unique Page Views Avg. Time on Page
Page Views Entrances Bounce Rate % Exit
58,069 46,491 00:01:23 27,518 66.22% 47.39%
% of Total: 100.00% % of Total: 100.00% Avg for View: % of Total: 100.00% Avg for View: Avg for View:

(58,069) (46,491) 00:01:23 (0.00%) (27,518) 66.22% (0.00%) 47.39% (0.00%)

During the first quarter of 2023, Care England received over 58,000 page views of their website
following its relaunch. The data shown below is from Google Analytics and, therefore, excludes
those that opt out of cookies. Therefore, the data likely represents close to a third of actual
engagement and page views are thus likely closer to 150,000 for the first quarter.

MailChimp
Audience Date range
Care England members v Last quarter v
performance Compare to: Audience averages v
Emails sent Open rate Click rate Unsubscribe rate 2 Edit

199,909 25% 7.7% 0.01%

™ up17%(22%) I Up121%(3.5%) ) Down 5.3% (0.01%)

In the first quarter of 2023, Care England shared almost 200,000 emails to both members and non-
members. On average, a 21.5% opening rate is considered “good”, according to Campaign Monitor?,
and it is pleasing to see that Care England sits toward the top of that range. In addition, the average
email marketing click-through is 3%. Care England’s click-through rate of 7.7% is over 3 times higher
than the average click-through. Further, the industry average for unsubscribes is 0.1%, which is
substantially higher than the 0.01% unsubscribe rate for Care England. Care England outperforms all
other industries on the click and unsubscribe rates and sits in the top 5 industries on open rates,
reflecting our strong engagement with both members and non-members. The green data is the
change in interaction compared to the previous quarter.

! https://www.campaignmonitor.com/resources/guides/email-marketing-benchmarks/
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Care England Energy Tender

In December 2022, Care England launched an energy tender following increasing concern about
energy renewal costs faced by care providers since the war in Ukraine. The tender was launched
with the intent to support care providers to secure the best value for money possible for Gas and
Electricity. 639 providers participated in the first round of the energy tender which represented
close to a 25% response rate.

The tender saw a reduction of 80% in renewal rates for providers compared to August and a 36%
saving opportunity on energy renewals relative to current broker offers. In addition, the tender
helped recover over £3.5m of VAT from overcharges by energy suppliers.

Sector Pulse Check 2022

The Sector Pulse Check is an annual report historically produced by national learning disability
charity Hft, providing a snapshot of the financial health and workforce of the adult social care sector.

In 2022, amid unprecedented challenges facing the sector, Care England partnered with Hft to co-
produce the report and, for the first time, expand its scope to include Older Persons’ care.

The launch of the Sector Pulse Check in March 2023 with Care England surpassed the level of
coverage achieved in all previous years the report was launched. In terms of press coverage, the
combined total of media clippings amounted to nearly 600, having received 12 pieces of coverage
the year before. The total reach for this activity was 14.6bn with an AVE of over £250k. The piece
was headlined on the BBC and ITV News, and in the Daily Mail, Guardian, Independent, Telegraph
and Evening Standard. Online page engagement was over 46% receiving 1845 Twitter and 461
LinkedIn impressions.

4Media Workforce Campaign

In November 2022, Care England launched a workforce campaign with 4Media, a Care England
communications partner, to create visibility around the lack of investment in the adult social care
workforce, insufficient central Government funding, the need for a root and branch reform of the
workforce and an increase in pay in the sector to improve recruitment and retention.

The campaign resulted in:

e 44 pieces of coverage

o 1.19million estimated views

e 191million audience figures

e 12.3million audience reach

e Coverage by media outlets such as Sky News, BBC News, BBC Radio and the Yorkshire Post

Care England Social Media

Care England continues to have a high media profile in the mainstream national and local media, as
well as on social media, where we use various outlets effectively to put forward our views and the
views of our members.
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A media audit by Kreab Worldwide, a Care England communications partner, revealed that in the
period November 2022 to March 2023:

e Care England outperforms other trade associations in terms of the quality and quantity of
media coverage.

e Care England’s coverage aligns with organisational goals and priorities, focusing on critical
topics such as funding challenges, care home quality, safety concerns, and government
policy on social care.

e Atotal of 1,460 articles referencing Care England and its work.

e The top sources of media coverage included The Guardian, Caring Times, Care Home
Professional, Care Management Matters and The Carer.

Care England Webinars

Care England webinars consistently attract significant interest from members and non-members
alike, having over 1100 registrations for our events in total over 2023, across 12 webinars.

These sessions are typically held 2-3pm on Tuesdays, and attendee registration details are shared
with supporter members after the event so that they can follow up with interested individuals from
the session.

The promotional material for these events is built in-house by Care England and is advertised on our
Events Page, our Events Bulletin to Members, and on our social media pages.
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